[bookmark: _GoBack]As we close out the semester you have been analyzing historically what your selected companies have been experiencing from an International Marketing standpoint. For the last three assignments, you will now look into the future and make some predictive analysis for both the companies in the pair ( apple and Samsung)
This week, you will conduct some predictive analysis on what you feel is the single most significant International  Marketing challenge facing your primary company for the next several years. It could be that the product/service could be getting stale or the distribution systems are not efficient or the pricing mechanisms are non competitive or the brand integrity is deteriorating.
You will state the one significant challenge supported by a minimum of 3 resources and explain what the challenge is, how it happened and what remediation could be executed to address the projected negative situation.
Your resources need to be current and focus only on the future


